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Germany  - An attractive Market in the European Union

Å Europe's largest domestic market

Å Easy access to growing markets in the enlarged European Union 

Å Competitive Tax Conditions: Germany has significantly reduced 

its corporate tax levels

Å One of the highest productivity rates in the world

Å Excellent Workforce: World class education system ensures the highest standards

Å Germany is Europe's no. 1 location for research

Å Quality of Life: Germany is a modern, tolerant, and cosmopolitan 

society with an excellent standard of living
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Opportunities for Foreign Companies in the German Market

Å Access to European and world markets  - ĂGoing Globalñ

Å Using western know how for business with western countries

Å Establishing international trademarks/brands

Å Developing new markets and distribution channels
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LOCATION OF HAMBURG IN EUROPE

Å Hamburg is one of Europeós most dynamic economic regions 

and an attractive test market with high purchasing power. 

More than 4 million people live in the Metropolitan area
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Population 

Source:  Statistisches Jahrbuch 2010/2011, Statistikamt Nord

31.12.2009

Total inhabitants in millions Hamburg 
(metropolitan region)

1,77

(4,3)

Male

Female

866.623

907.601

Under 18 years of age (%) 

18 to 60 years of age (%)

60 years and above (%)

15,3

60,6

24,0

31.12.2009

Foreign nationals 239.371

Private households  

Single-person households

981.000

495.000

Arrivals 

Departures

86.879

84.411
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Population

Foreign inhabitants in Hamburg, 31 Dec. 2009 

Source:  Statistischer Bericht 2010, Statistikamt Nord

Nationality

(country)
Total foreign 
population

Male Female
Age groups

0 - 12 12 - 20 20 - 30 30 - 60 Above 60

Turkey 53.038 28.444 24.594 2.698 6.311 8.465 26.411 9.153

Poland 20.027 9.376 10.651 1.217 931 3.953 12.487 1.439

Serbia/Montenegro 12.001 5.970 6.031 1.114 1.319 1.512 5.265 2.791

Afghanistan 11.951 6.065 5.886 1.802 2.049 2.436 4.445 1.219

Portugal 8.527 4.522 4.005 705 775 1.223 4.484 1.340

Russian Federation 7.415 2.879 4.536 530 496 1.462 4.026 901

Greece 6.141 3.390 2751 261 458 849 3.202 1.371

Iran 6.044 3.328 2.716 295 390 792 3.450 1.117

Italy 5.966 3.682 2.284 288 343 879 3.308 1.148
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Population

German federal states (figures at end of year) 

Source:  Statistisches Bundesamt, www.statistik-portal.de

Federal state

Population
in 1,000

2008

Population
in 1,000

2009 Federal state

Population
in 1,000

2008

Population
in 1,000

2009

Baden-Württemberg 10.750 10.745 Lower Saxony 7.947 7.929

Bavaria 12.520 12.510 North Rhine-Westphalia 17.933 17.873

Berlin 3.432 3.443 Rhineland-Palatinate 4.028 4.013

Brandenburg 2.522 2.512 Saarland 1.030 1.023

Bremen 662 662 Saxony 4.193 4.169

Hamburg 1.772 1.774 Saxony-Anhalt 2.382 2.356

Hesse 6.065 6.062 Schleswig-Holstein 2.834 2.832

Mecklenburg-Western 
Pomerania 1.664 1.651 Thuringia 2.268 2.250
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Population

Purchasing power by federal state (PPI  D = 100) 

Source:  Michael Bauer Research GmbH, Nürnberg, 2010

Federal state Purchasing
power 2009

Purchasing
power 2010 Federal state Purchasing

power 2009
Purchasing
power 2010

Baden-Württemberg 106,8 106,3 Lower Saxony 97,8 97,7

Bavaria 108,6 108,4 North Rhine-Westphalia 101,7 101,4

Berlin 91,4 91,6 Rhineland-Palatinate 99,7 99,7

Brandenburg 87,2 88,4 Saarland 94,8 94,7

Bremen 94,9 94,4 Saxony 82,7 83,3

Hamburg 110,4 110,2 Saxony-Anhalt 82,0 82,8

Hesse 107,2 107,4 Schleswig-Holstein 101,1 101,3

Mecklenburg-
Western Pomerania 80,7 81,4 Thuringia 82,6 83,3
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Population ïRetail spending capacity by federal state in 2010 

Source: Michael Bauer Research GmbH, Nürnberg, 2010 

With his shopping budget 

per capita, the citizens 

of Hamburg are Germanyôs 

top Consumers
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Retail spending capacity 2010

(úper capita)

Baden-Württemberg 20.433 Lower Saxony 18.778

Bavaria 20.841 North Rhine-Westphalia 19.490

Berlin 17.598 Rhineland-Palatinate 19.163

Brandenburg 16.985 Saarland 18.205

Bremen 18.148 Saxony 16.011

Hamburg 21.185 Saxony-Anhalt 15.907

Hesse 20.636 Schleswig-Holstein 19.462

Mecklenburg-Western 
Pomerania 15.650 Thuringia 16.008
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EDUCATION

Å Daycare centres meet highest standards

Å Elementary schools offer foreign language classes

Å Schools with an international orientation, such as the Lycée

Francais and International School Hamburg
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EDUCATION

Å Broad spectrum of general secondary schools and vocational schools

Å 20 accredited state or private colleges/universities 

in Hamburg

Å Colleges/Universities in the greater metropolitan region
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EDUCATION

Å Academic home of approx. 75,000 students, including 

10,000 international students  

Å 9,000 researchers/scientists, 300 research institutes 

Å R&D centres of large corporations and SME
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Real Estate Market 

Market data, office space in Hamburg

Source:  Büromarktüberblick  ïQ2 2011, Jones Lang LaSalle

2008 2009 2010

Turnover (sqm) 546,300 391,800 500,000

Total floor space (million sqm) 14.04 14.18 14.40

Vacancy incl. subleasable space (sqm) 1,001,300 1,170,000 1,377,000

Vacancy rate incl. subleasable space (%) 7.1 8.3 9.6

Prime rent (ú/sqm/month) 24.00 23.00 22.50

Average rent (ú/sqm/month) 13.58 13.57 13.20

Peak yield (%) 5.30 5.20 5.00
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Real Estate Market 

Office space market data, Hamburg vs. other German cities

Source:  Büromarktüberblick ïQ2 2011, Jones Lang LaSalle

Hamburg Düsseldorf Berlin Munich

Turnover (sqm) 500.000 400.500 512.000 584.100

Vacancy incl. subleasable space (sqm) 1.377.000 1.152.000 1.530.000 2.068.000

Prime rent (ú/sqm/month) 22,50 23,00 20,50 29,00

Completions (sqm) 253.900 167.500 92.000 278.700

Total office space (million sqm) 14,40 8,89 16,86 19,76
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Soure:  On Point Office City Profile Hamburg ïQ2 2010, Jones Lang LaSalle
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Real Estate Market 

Vacancy incl. subleasable space, by quality
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Real Estate Market 

Office space submarkets 

Source:  Pulse  Hamburg Office Market Profile Hamburg ïQ1 2011, Jones Lang LaSalle

Submarket
Rent price range

(ú/ sqm/ month)
Submarket

Rent price range

(ú/ sqm/ month)

Inner city 12.50 ï22.50 Winterhude 9.00 ï12.50

Port 10.50 ï21.50 Wandsbek 6.00 ï10.50

HafenCity 15.00 ï21.50 Barmbek 7.00 ï12.50

City Süd (centre) 6.00 ï12.00 City Nord 6.00 ï11.00

City Süd (rest) 5.00 ï10.00 Airport 6.00 ï10.00

St. Georg 8.00 ï14.50 Harburg 6.50 ï12.00

Eppendorf 11.00 ï17.00 West 6.50 ï10.50

Altona/ Ottensen 8.00 ï12.50
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Labour Market

Quelle: Statistisches Jahrbuch 2010/ 2011 v. Statistikamt Nord; hier Bundesagentur für Arbeit

(1)As at June 30

(2)Annual average

Basic data 2008 2009

Employees subject to social insurance

contribution (1)

797,514 809,315

Unemployed rate (2) 8.1 % 8.6 %

Number of unemployed (2) 72,958 78,516

Å Employment growth: The number of employees subject to 

social insurance contribution increased by 11,801 in 2009. 

Å The number of unemployed persons is currently increased by 5,558.
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Labour Market

Source:  Statistisches Jahrbuch 2010/2011, Statistikamt Nord, Bundesagentur für Arbeit

Labour force by segment
30 June 2008

(total  797,514)

30 June 2009 

(total  809,315)

Agriculture and forestry, fishery 827 776

Manufacturing industry 111,351 108,958

Construction 28,494 28,612

Trade 131,047 132,202

Transport and warehousing 75,567 76,008

Hospitality 26,818 28.272

Corporate services 256,149 261,243

Public and private service providers 166,296 173,156
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Soure:  Statistisches Jahrbuch 2010/2011, Statistikamt Nord

Manufacturing 

industry

Processing 

industry

Construction Services Trade Hospitality

Labour Market

Average earnings of full-time employees in 2009, in EUR 
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HAMBURG ECONOMY: DEVELOPMENT

Å Inhabitants 2007 to 2010: +1% (average: -0.6%)

Å Proportion of university graduates of total jobholders (highly qualified) 

2007 to 2010: +1.1% (average: +0.7%) 

Å Number of gainfully employed 2007 to 2010: 

+4.4% (average: +1.9%)

Source:  Initiative Neue Soziale Marktwirtschaft (INSM) - WiWo-Bundesländerranking 2011
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Hamburg Economy

Source:  Initiative Neue Soziale Marktwirtschaft (INSM) ïWiWo-Bundesländerranking 2011

Å Gross domestic product: ú49,638 per inhabitant (2010) (Federal average: ú30,566)

Å Disposable income: ú24,137 per inhabitant (2010) (Federal average: ú18,983)

Å Taxing capacity: ú4,228 per inhabitant (Federal average: ú2,128) 
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Hamburg Economy

Source: Exclusive study by the economic research institute Feri for ñCapitalò magazine, 08/2009 

Å Hamburg is the city with the best economic prospects in Germany 
(ñCapitalò magazine, 08/2009)

Å Hamburg rose from fourth to first place (compared to previous study in 2007), 

for the first time displacing Munich from the top spot

Å 1st place: Hamburg, 2nd place Munich, followed by Münster and Wiesbaden

Å The reason: No other location in Germany is as well prepared for the 

future of globalization and international trade as Hamburg
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Industry investments in Hamburg 2008

Sorce: Statistikamt Nord Presseinformation Nr. 120/ 2009

Å Establishments in the manufacturing sector: 908 Mio. Euro (+ 4,5%)

Å Investments in capital goods : 810 Mio. Euro (+ 4%)

Å Investments in real estate : 98 Mio. Euro (+ 13 %)

Å Investments by sector (63% of total investments):

- petroleum processing : 239 Mio. Euro

- automotive industry : 201 Mio. Euro

- food industry: 134 Mio. Euro

Å Share of investment in turnover: 1,2% (= previous year value)

Å Investment per employee : 9,900 Euro (+ 5,5%)
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Hamburg Economy

Gross domestic product in million ú

Source:  Statistisches  Amt für Hamburg und Schleswig-Holstein, Arbeitskreis ĂVolkswirtschaftliche Gesamtrechnungen der Lªnderñ,

Berechnungsstand August 2009/ Februar 2010

2005 2006 2007 2008 2009

81.277

(+2,6%)

83.170

(+2,3%)

86.062

(+3,5%)

89.567

(+4,1%)

85.757

(-2,0%)
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Source:  Statistisches  Amt für Hamburg und Schleswig-Holstein, Arbeitskreis ĂVolkswirtschaftliche Gesamtrechnungen der Lªnderñ,

Berechnungsstand August 2009/ Februar 2010 

Gross value added (ú76.620 million) by sectors in ú
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Economic Profile ïCluster Structure

Å Media, IT and telecommunication

Å Life sciences

Å Logistics

Å Aviation

Å Renewable Energies

Å Maritime Technologies
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MEDIA, IT AND TELECOMMUNICATION

Å 22,823 media, IT and telecommunication companies (1) 

Å Of these, 13,568 are media enterprises (1) with some 63,600 employees (2)

Å The IT sector comprises nearly 9,255 companies (1) 

and approx. 50,500 jobholders (2)

(1) Source:  Chamber of Commerce business count, 01/2011

(2) Source:  Hamburg State Ministry of Economy, Transport and Innovation (own calculations) 
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Time series subject to retroactive correction due to revision of the economic statistics 
Source: Hamburg State Ministry of Economy, Transport and Innovation (own calculations)

Media, IT and Telecommunication

Media and IT labour force in Hamburg
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Media, IT and Telecommunication

(1) Source:  Hamburg Chamber of Commerce business count, 01/2011 

Å Hamburg is Germanyôs undisputed capital of magazine publishing

Å 15 of the 20 highest-circulation commercial magazines 

are headquartered in Hamburg

Å Major publishers: Axel Springer Verlag, Gruner+Jahr, Bauer Media Group

Å Hamburg is an important centre of audio-visual media production 

(film and television)

Å Germanyô third-largest broadcasting corporation, NDR, 

is based in Hamburg

Å The regionôs film industry comprises approx. 1,030 enterprises (1)
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Media, IT and Telecommunication

(1) Source:  Hamburg Chamber of Commerce business count, 01/2011 

Å 7,114 companies (1) are involved in advertising

Å Some well-known agencies are: Draftfcb, Jung v. Matt, Lowe, 

Scholz & Friends, Grabarz & Partner, Kolle Rebbe, 

Philipp & Keuntje, KNSK, and Zum Goldenen Hirschen

Å Hamburgôs advertisers are highly regarded for their exceptional creativity, 

and have received distinctions at the New York Festival, Cannes, 

the ADC competition and the German Effie Awards
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Media, IT and Telecommunication

Å More than 100 institutes offer training in the fields of media and IT

Å The Hamburg Media School is a premium provider of training in 

media management, journalism and film

Å The Miami Ad School in Hamburg is the first European branch of the 

highly acclaimed US-based advertising school

Å The Media Academy located on the premises of Studio Hamburg 

offers training in film and television

Å Opened in April 2008, the Funk & TV Akademie Hamburg (FTVA) 

is the newest high-profile training institution in the field of media
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Creative Professions

Å ĂAdvertising and design made in Hamburgò has occupied the top spot in 

domestic and international location rankings for years

Å Creative sector: 14,293 businesses (1) 

Å Design companies: 1,568 (1) 

Å Advertising: 2,585 companies (1)

Å Software/gaming enterprises: 5,280 (1) 

Å ñdesignport hamburgò, opening soon in HafenCity, will be the 

dedicated regional design industry centre

(1) Source:  Hamburg Chamber of Commerce business count, 01/2011 
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LIFE SCIENCE

Å Hamburgôs strong points: Combining scientific 

research and teaching with broad-scale application in 

healthcare practice

Å Excellent know-how in medical engineering and biotechnology, 

global leader in expertise in certain fields
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